Business Management

Course Syllabus

Mr. Bodenburg
Course Description
Intended Audience: 

Grades 9-12 

Credit:


One trimester = .5 credit

Major Outcomes: 


· Business and economics

· Small Business management principles
· Management theories/leadership fundamentals

· Motivation and communication theories

Projects & activities:

Computerized business simulation and investment competition

Instructional focus:

Case studies and hands-on activities

Co-Curricular club:

DECA, Preparing emerging leaders and entrepreneurs for 

roles in marketing, finance, hospitality and management. 

Course Outline
I. Business Economics

A. Economic Systems

B. Role of the Consumers

C. Role of the Government
II. Corporate Business

A. Corporations and Business Ownership
B. Monopolies and Business Laws
C. International Trade
III. Communication

A. The Communication Process and  Rules

B. Management Styles

C. Attitudes, Bias, and Impressions

IV. Small Business Management

A. Identifying Markets

B. Promotion & Pricing

C. Buying & Merchandising

D. Financing

V. Human Resource Management

A. Training and Development

B. Compensation and Benefits

C. Performance Evaluation and Employment
D. Business Ethics
Classroom Instruction
Lecture, note taking, discussion, small group activities, large group debate, videos, written assignments, exams, quizzes, textbook, and research assignments.

Grading Scale

A:

99-94%

A-:

93-90%

B+:

89-87%

B:

86-84%

B-:

83-80%

C+:

79-77%

C:

76-74%

C-:

73-70%

D+:

69-67%

D:

66-64%

D-:

63-60%

F:

59% and Below

If a student has a truancy in the term they will lose 2% off of their final grade.
